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Figure 1: Population and estimation of elderly people in Iranian in the period of time 1335-1420
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Table 1: Research hypotheses

The attitude of the elderly towards the consumption of fresh fish has a significant (positive/ negative) effect on the

decision to consume it.

The type of fish supply has a significant effect (positive/ negative) on the attitude of the elderly towards fresh fish.

Fish quality has a significant (positive/ negative) effect on the attitude of the elderly towards fresh fish.

The price of fish has a significant effect (positive/ negative) on the attitude of the elderly towards fresh fish.

Advertising has a significant (positive/ negative) effect on the attitude of the elderly towards fresh fish.

Income has a significant (positive/ negative) effect on the attitude of the elderly towards fresh fish.

Health has a significant (positive/ negative) effect on the attitude of the elderly towards fresh fish.

Experimental records have a significant (positive/ negative) effect on the attitude of the elderly towards fresh fish.

Access to fish has a significant (positive/ negative) effect on the attitude of the elderly towards fresh fish.
The convenience of fish consumption has a significant effect (positive/ negative) on the attitude of the elderly towards

fresh fish.

The decision to buy fresh fish has a significant (positive/ negative) effect on increasing consumption by the elderly.
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Table 2. Demographic characteristics

Demographic characteristics Frequency Demographic characteristics Frequency
Sex Level of Education
Man 52.1 High school 47.8
Female 47.9 Diploma 24.9
Job Associate Degree 7.2
Retired 435 Bachelor's degree 10.5
Working after retirement 21 Master's degree 6.5
Housewife 355 PhD 3.1
life conditions
Single 13.8 Number of household members
with children 36.4 1-4 people 73.2
with wife 49.4 5-10 people 26.5
In a nursing home 0.4 11-15 people 0.2
Age 16-20 people 0.2
60-65 53.1 Monthly salary of the family
66-70 24.8 0-3 million 5.2
71-75 10.4 3-6 million 12
76-80 5.4 6-9 million 311
81-85 4.2 9-12 million 255
86-90 1.8 12-15 million 13.8
91-95 0.3 15-18 million 6.2
More than 18 million 6.2
4 shole Joloxs ' Jgaz
Table 3: Confirmatory factor analysis
. Factor . Factor
Variable load T-value Variable load T-value
1. Quality 6. Ease of consumption (cooking)
Color 0.27 6.18 Easy 0.27 5.98
Kind 0.71 11.11 Quick 0.45 7.85
Taste 0.48 8.22 Hard 0.41 7.15
Smell 0.33 7.19 7. Price
Size 0.29 6.73 Expensive 0.28 6.32
2. Access Inexpensive 0.76 12.64
Hard 0.63 9.51 Medium 0.49 8.52
Easy 0.82 12.23 8. Income
Trying to buy 0.31 6.12 More than purchasing power 0.81 12.24
3. Advertising Less than purchasing power 0.27 5.99
Newspaper and book information 0.85 12.79 according to purchasing power 0.6 9.35
Exhibitions and food festivals 0.68 10.91 9. Experimental records
Internet and virtual space 0.3 6.26 I like to eat fresh fish 0.63 9.28
4. Decision to consume I like to eat fresh fish again 0.44 7.63
I want to eat fish 0.4 7.11 10. Attitude to fresh fish
I plan to eat fish 0.28 6.24 feeling pleasure 0.42 7.31
I try to eat fish 0.57 9.16 Good feeling 0.39 7.12
5. Health bad feeling 0.3 6.82
Nutritional value of fish 0.76 11.18 11. Type of supply of fresh fish
Doctors advise to eat fish 0.72 10.55 Freshly chopped fish with bones 0.34 7.46
Reducing cholesterol and 035  6.99 Fresh boneless fish fillet 0.31 6.15

avoiding red meat
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Table 4: The status of research hypotheses

Hypotheses Condition
A. The attitude of the elderly towards the consumption of fresh fish has a significant effect on the A d
decision to consume it. ceepte
B. The type of fish supply has a significant effect on the attitude of the elderly towards fresh fish. Accepted
C. The quality of fish has a significant effect on the attitude of the elderly towards fresh fish. Accepted
D. The price of fish has a significant effect on the attitude of the elderly towards fresh fish. Rejection
E. Advertising has a significant effect on the attitude of the elderly towards fresh fish. Rejection
F. Income has a significant effect on the attitude of the elderly towards fresh fish. Accepted
G. Health has a significant effect on the attitude of the elderly towards fresh fish. Accepted
H. Experience records have a significant effect on the attitude of the elderly towards fresh fish. Accepted
1. Access to fish has a significant effect on the attitude of the elderly towards fresh fish. Accepted
J. The convenience of consuming fish has a significant effect on the attitude of the elderly towards fresh
fish. Accepted
K. The decision to buy fresh fish has a significant effect on increasing its consumption by the elderly. Accepted
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Abstract

Considering the role of seafood consumption in providing public health as well as the increase
in the elderly population in Iran, the attitude of the elderly towards the consumption of fresh
fish and the factors affecting it were investigated in this research. For this purpose, a
questionnaire was designed and standardized based on the library study and the opinions of
experts. Questionnaires were sent electronically through cyberspace to elderly people (age 60
and above). Based on a default model using the structural equation model of consumer
behavior, the results showed that 7 factors of quality, type of supply, income, access,
experimental records, health, and convenience of consumption are significantly effective on
the attitude of the elderly towards the consumption of fresh fish (p<0.05). Instead, the two
factors of price and advertising did not have a significant effect on the attitude and it was
found that the attitude of the elderly towards the consumption of fresh fish is effective on their
decision to buy and increase their fish consumption (p<0.05), in this way, by changing and
improving each of the factors affecting the attitude, it is possible to increase fish consumption
in the elderly. Quality and access were among the most effective factors in the elderly's desire
to consume fresh fish. Therefore, by improving the quality and increasing access to fresh fish
in different regions of the country, an important step can be taken to facilitate and increase the
consumption of fresh fish by the elderly.
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